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Looks at children's desire for the latest and newest toy and the parents who
continue to supply them.

Consumption and Its Consequences
This major new contribution to the study of consumption examines how dominant
groups express and display their sense of superiority through material and
aesthetic attributes, demonstrating that differences from one society to another,
and across historical periods, challenge current understandings of elite distinction.

Religion in Consumer Society
This book critically reviews recent social scientific investigations of consumption, a
controversial topic with moral overtones, and of popular public interest and
political and economic significance. The author explores how consumption affects
personal identity and social position, developing a sociological analysis using
theories of practice to account for everyday consumption, its role in the social
order, and its consequences for environmental sustainability. The book offers a
controversial analysis which explains consumption not in terms of the purchasing
of commodities but of the organization and coordination of daily practices.
Consumption will be of interest to scholars and students of sociology,
Page 2/35

Read Free The Sociology Of Consumption An Introduction
anthropology, geography, cultural studies, consumer research, business studies
and social theory.

Explorations in the Sociology of Consumption
The Consumer Society Reader features a range of key works on the nature and
evolution of consumer society. Included here is much-discussed work by leading
critics such as Jean Baudrillard, Susan Bordo, Dick Hebdige, bell hooks, and Janice
Radway. Also included is a full range of classics, such as Frankfurt School writers
Adorno and Horkheimer on the Culture Industry; Thorstein Veblen's oft-cited
writings on "conspicuous consumption"; Betty Friedan on the housewife's central
role in consumer society; John Kenneth Galbraith's influential analysis of the
"affluent society"; and Pierre Bourdieu on the notion of "taste." "Consumer
society--the 'air we breathe,' as George Orwell has described it--disappears during
economic downtruns and political crises. It becomes visible again when prosperity
seems secure, cultural transformation is too rapid, or enviornmental disasters
occur. Such is the time in which we now find ourselves. As the roads clog with gasguzzling SUVs and McMansions proliferate in the suburbs, the nation is once again
asking fundamental questions about lifestyle. Has 'luxury fever,' to use Robert
Frank's phrase, gotten out of hand? Are we really comfortable with the 'Brand Is
Me' mentality? Have we gone too far in pursuit of the almighty dollar, to the
detriment of our families, communities, and natural enviornment? Even politicians,
Page 3/35

Read Free The Sociology Of Consumption An Introduction
ordinarily impermeable to questions about consumerism, are voicing doubts [and]
polls suggest majorities of Americans feel the country has become too
materialistic, too focused on getting and spending, and increasingly removed from
long-standing non-materialist values." —From the introduction by Douglas B. Holt
and Juliet B. Schor

Consumer Culture and Society
Consumption research is burgeoning across a wide range of disciplines. The
Routledge Handbook on Consumption gathers experts from around the world to
provide a nuanced overview of the latest scholarship in this expanding field. At
once ambitious and timely, the volume provides an ideal map for those looking to
position their work, find new analytic insights and identify research gaps. With an
intuitive thematic structure and resolutely international outlook, it engages with
theory and methodology; markets and businesses; policies, politics and the state;
and culture and everyday life. It will be essential reading for students and scholars
across the social and economic sciences.

Culture, Class, Distinction
In this engaging new book, Gerda Reith explores key theoretical concepts in the
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sociology of consumption. Drawing on the ideas of Foucault, Marx and Bataille,
amongst others, she investigates the ways that understandings of ‘the problems of
consumption’ change over time, and asks what these changes can tell us about
their wider social and political contexts. Through this, she uses ideas about both
consumption and addiction to explore issues around identity and desire, excess
and control and reason and disorder. She also assesses how our concept of
'normal' consumption has grown out of efforts to regulate behaviour historically
considered as disruptive or deviant, and how in the contemporary world the 'dark
side' of consumption has been medicalised in terms of addiction, pathology and
irrationality. By drawing on case studies of drugs, food and gambling, the volume
demonstrates the ways in which modern practices of consumption are rooted in
historical processes and embedded in geopolitical structures of power. It not only
asks how modern consumer culture came to be in the form it is today, but also
questions what its various manifestations can tell us about wider issues in
capitalist modernity. Addictive Consumption offers a compelling new perspective
on the origins, development and problems of consumption in modern society. The
volume’s interdisciplinary profile will appeal to scholars and students in sociology,
psychology, history, philosophy and anthropology.

Social Status and Cultural Consumption
Theories of Consumption explores the concept of consumption from the postPage 5/35
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disciplinary perspective of cultural studies. John Storey brings together work that
up until now has been located in distinct disciplinary spaces including work on
reception theory in literary studies and philosophy; work on consumer culture in
sociology, anthropology and history; and work on media audiences (both
ethnographic and theoretical) in media studies and sociology. Moving beyond the
usual analysis of consumer culture, Storey presents a critical assessment of a
range of theoretical approaches to the study of consumption. In doing so, he
provides an authoritative overview of a significant selection of research and
analysis that has explored consumption as an object of study. This book provides
an ideal introduction to consumption for students of media and cultural studies and
will also be useful for students within a number of other disciplines such as
sociology, history, anthropology, cultural geography and both literary and visual
studies.

The Sociology of Consumption
Consumer behaviour is one of the most explored topics in tourism and hospitality
marketing, interchangeably denoted by the terms ‘traveller behaviour’, ‘tourist
behaviour’ or ‘guest behaviour’. Consumer behaviour acts as an origin for every
tourism and hospitality marketing activity. It offers an understanding of why people
tend to choose certain products or services and what sort of factors influence them
in making their decision. The decision process of buying tourism products or
Page 6/35

Read Free The Sociology Of Consumption An Introduction
services takes time, because they are mostly intangible in nature due to which
there are many risks involved in their buying process. The Routledge Handbook of
Consumer Behaviour in Hospitality and Tourism aims to explore and critically
examine current debates, critical reflections of contemporary ideas, controversies
and pertinent queries relating to the rapidly expanding discipline of consumer
behaviour in hospitality and tourism. The Handbook offers a platform for dialogue
across disciplinary and national boundaries and areas of study through its diverse
coverage. It is divided into six parts: Part I offers an overview of consumer
behaviour; Part II focuses on the service quality perspectives of consumer
behaviour; Part III deliberates on customer satisfaction and consumer behaviour
linkages; Part IV explores the re-patronage behaviour of consumers; Part V
addresses the vital issues concerning online consumer behaviour; and Part VI
elaborates upon other emerging paradigms of consumer behaviour. Although there
is no dearth of empirical studies on different viewpoints of consumer behaviour,
there is a scarcity of literature providing conceptual information. The present
Handbook is organised to offer a comprehensive theoretical body of knowledge
narrating consumer behaviour, especially for hospitality and tourism businesses
and operations. It attempts to fill this research gap by offering a 'globalised'
volume comprising chapters organised using both practical and academic
approaches. This Handbook is essential reading for students, researchers and
academics of Hospitality as well as those of Tourism, Marketing, International
Business and Consumer Behaviour.
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Spaces for Consumption
The modern society of consumption is a society of fashion. Fashion has extended
its influence over various fields of social life and, together with taste, become
central to our understanding of the inner dynamics of any modern society. The
Sociology of Taste looks at the role of taste - or the aesthetic reflection - in society
at large and in modern society in particular. Taking case studies from social life, for
example eating and food culture, it illustrates the role of fashion in the formation of
collective taste.

Emotions as Commodities
In this book, one of the leading social theorists and cultural commentators of
modern times, turns his gaze on consumption. George Ritzer, author of the famous
McDonaldization Thesis, demonstrates the irrational consequences of the rational
desire to consume and commodify. He examines how McDonaldization might be
resisted, and situates the reader in the new cultural spaces that are emerging in
society: shopping malls, casino hotels, Disneyfied theme parks and Las Vegas -the new `cathedrals of consumption' as he calls them. The book shows how new
processes of consumption relate to globalization theory. In illuminating discussions
of the work of Thorstein Veblen and the French situationists, Ritzer unearths the
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roots of problems of consumption in older sociological traditions. He indicates how
transgression is bound up with consumption, through an investigation of the
obscene in popular and postmodern culture.

The Routledge Handbook of Consumer Behaviour in Hospitality
and Tourism
With the advent of liquid modernity, the society of producers is transformed into a
society of consumers. In this new consumer society, individuals become
simultaneously the promoters of commodities and the commodities they promote.
They are, at one and the same time, the merchandise and the marketer, the goods
and the travelling salespeople. They all inhabit the same social space that is
customarily described by the term the market. The test they need to pass in order
to acquire the social prizes they covet requires them to recast themselves as
products capable of drawing attention to themselves. This subtle and pervasive
transformation of consumers into commodities is the most important feature of the
society of consumers. It is the hidden truth, the deepest and most closely guarded
secret, of the consumer society in which we now live. In this new book Zygmunt
Bauman examines the impact of consumerist attitudes and patterns of conduct on
various apparently unconnected aspects of social life politics and democracy,
social divisions and stratification, communities and partnerships, identity building,
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the production and use of knowledge, and value preferences. The invasion and
colonization of the web of human relations by the worldviews and behavioural
patterns inspired and shaped by commodity markets, and the sources of
resentment, dissent and occasional resistance to the occupying forces, are the
central themes of this brilliant new book by one of the worlds most original and
insightful social thinkers.

Fans
A classic text about the social study of food, this is the first English language
edition of Jean-Pierre Poulain's seminal work. Tracing the history of food
scholarship, The Sociology of Food provides an overview of sociological theory and
its relevance to the field of food. Divided into two parts, Poulain begins by
exploring the continuities and changes in the modern diet. From the effect of
globalization on food production and supply, to evolving cultural responses to food
– including cooking and eating practices, the management of consumer anxieties,
and concerns over obesity and the medicalization of food – the first part examines
how changing food practices have shaped and are shaped by wider social trends.
The second part provides an overview of the emergence of food as an academic
focus for sociologists and anthropologists. Revealing the obstacles that lay in the
way of this new field of study, Poulain shows how the discipline was first
established and explains its development over the last forty years. Destined to
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become a key text for students and scholars, The Sociology of Food makes a major
contribution to food studies and sociology. This edition features a brand new
chapter focusing on the development of food studies in the English-speaking world
and a preface, specifically written for the edition.

Routledge Handbook on Consumption
This lucid introduction to the sociology of consumerism examines the relationship
between production and consumption in late capitalist societies. The historical and
theoretical discussion provides the student with the tools to examine key themes
in the sociology of consumption. After a detailed historical overview of the advent
of consumer society, Peter Corrigan examines theoretical accounts of consumption
and consumer practice, including: Veblen and conspicuous consumption; Mary
Douglas on the world of goods; Jean Baudrillard on the system of objects; and
Pierre Bourdieu on cultural capital. This historical and theoretical discussion
provides the student with the tools to examine key themes in the sociology of
consumption.

Consumerism
This volume demonstrates a fresh approach to urban studies as well as a new way
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of looking at contemporary Japan which links economy and society in an innovative
way.

Addictive Consumption
This is a book for those looking for different answers to some of today's most
fundamental questions. What is a consumer society? Does being a consumer make
us less authentic or more materialistic? How and why do we shop? How should we
understand the economy? Is our seemingly insatiable desire for goods destroying
the planet? Can we reconcile curbs on consumption with goals such as reducing
poverty and social inequality? Miller responds to these questions by proposing
feasible and, where possible, currently available alternatives, drawn mainly from
his own original ethnographic research. Here you will find shopping analysed as a
technology of love, clothing that sidesteps politics in tackling issues of
immigration. There is an alternative theory of value that does not assume the
economy is intelligent, scientific, moral or immoral. We see Coca-Cola as an
example of localization, not globalization. We learn why the response to climate
change will work only when we reverse our assumptions about the impact of
consumption on citizens. Given the evidence that consumption is now central to
the way we create and maintain our core values and relationships, the conclusions
differ dramatically from conventional and accepted views as to its consequences
for humanity and the planet.
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Enchanting a Disenchanted World
`Alan Bryman has expanded on his internationally well-known work on Disney
theme parks and Disneyization to create a fascinating and highly readable book. It
should prove of interest to beginning students in a number of different courses and
fields, as well as to scholars interested in culture and consumption. There is no
question that the model created by Disney, and emulated in whole or in part by
many organizations and in many settings, will continue to influence social structure
and culture well into the future. This is an important book about a significant social
process. And, it manages to be a fun read, as well!' - George Ritzer, author of
McDonaldization and Professor of Sociology, University of Maryland `Bryman's
analysis of contemporay consumption is full of detail and provides a host of
examples ranging from restaurants and hotels, to theme parks, zoos and sports
stadia. Without doubt students will find it an accessible text, one that should allow
them to think about consumption, familiar consumer products, settings and
activities, sociologically' - Barry Smart, Professor of Sociology, University of
Portsmouth `Bryman's dissection of Disneyization is a timely and significant
contribution to the growing literature on Disney. In fact, his excellent analysis of
the extension of Disneyization throughout society explains why we should care
about the Disney phenomenon at all. This is not only an important book for Disney
scholars, but for any one interested in the future of modern society' - Janet Wasko
Professor of Communication Studies, University of Oregon This is an agendaPage 13/35
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setting new work in the sociology of culture and modern society. It argues that the
contemporary world is increasingly converging towards the characteristics of the
Disney theme parks. This process of convergence is revealed in: the growing
influence of themed environments in settings like restaurants, shops, hotels,
tourism and zoos; the growing trend towards social environments that are driven
by combinations of forms of consumption: shopping, eating out, gambling, visiting
the cinema, watching sports; the growth in cachet awarded to brands based on
licensed merchandise; and the increased prominence of work that is a performance
in which the employees have to display certain emotions and generally convey
impressions as though working in a theatrical event. This insightful book
demonstrates the importance of control and surveillance in consumer culture. Of
interest to a wide variety of students studying in business, sociology, cultural
studies, media studies and leisure studies courses this will also be of interest to
anybody interested in understanding the intricacies of modern society.

Consumption
Presenting an overview of an emerging field in the study of contemporary religion,
this book, together with a complementary volume Religion in the Neoliberal Age,
explores issues of religion, neoliberalism and consumer society. Claiming that we
have entered a new phase that implies more than the recasting of state-religion
relations, the authors examine how religious changes are historically anchored in
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modernity but affected by the commoditization, mediatization, neoliberalization
and globalization of society and social life. Religion in Consumer Society explores
religion as both shaped by consumer culture and as shaping consumer culture.
Following an introduction which critically analyses studies on consumer culture and
integrates scholarship in the sociology of religion, this book explores the following
topics: how consumerism and electronic media have shaped globalized culture,
and how this is affecting religion; the dynamics and characteristics of often
overlooked middle-class religion, and how these relate to globalization and
differences between 'developed' and 'emerging' countries; emerging trends, and
how we understand phenomena as different as mega churches and holistic
spiritualistic journeys, and how the pressures of consumer culture act on religious
traditions, indigenous and exogenous; the politics of religious phenomena in the
Age of Neoliberalism; and the hybrid areas emerging from these reconfigurations
of religion and the market. Outlining changes in both the political-institutional and
cultural spheres, the contributors offer an international overview of developments
in different countries and state of the art representation of religion in the new
global political economy.

Consumer Society
`This book was radically challenging when it was first published, and is only more
so today as the concept of consumer collapses under the weight of its many
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meanings' - Madeleine Bunting, Columnist, The Guardian Western-style
consumerism appears unstoppable. Yet it is has failed to deliver greater happiness
and is now facing major environmental, population and political challenges. This
book examines the key Western traditions of thinking about and being a consumer.
Each chapter posits a consumer model with examples from the international
community. Readers are invited to enter an exciting and radical analysis of
contemporary consumerism which suggests that consumerism is fragile and
consumers unpredictable. Updated with new material, this Second Edition looks at
the impact of new technologies on consumerism and the consolidation of
consumerism and 'consumer' language in spheres like education and health. The
authors discuss the spread of consumerism to developing countries like India and
the effect of demographic change and migration. The fallout from 9/11 and United
States military hegemony is examined, as is the influence on consumerism of
Islamic fundamentalism, the anti-globalization movement, environmental concerns
and depleting natural resources. This book is of interest to advanced
undergraduate, postgraduate and MBA students taking courses on behaviour,
buyer behaviour, customer behaviour, consumers and society and retailing. Any
one interested in better understanding consumerism will also find this book a
fascinating read.

The Romantic Ethic and the Spirit of Modern Consumerism
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This book addresses fundamental questions about the very idea of demand: how is
it constituted, how does it change and how might it be steered? Conceptualising
Demand focuses on five core propositions: that demand is derived from social
practices; that it is made and not simply met; that it is materially embedded and
temporally unfolding; and that it is modulated through many forms of policy and
governance. In working through these claims, the book weaves concepts from the
sociology of consumption, science and technology studies, policy analyses and
social theories of practice together with empirical cases and new research into
such topics as the rise of refrigerated foods, the emergence of online shopping and
the transformation of energy demanding services. This innovative book takes a
fresh look at the very idea of demand, a concept that is often taken for granted,
but that is vital for scholars and students of energy, mobility, climate change and
consumption, and anyone interested in the subject.

The Wiley Blackwell Companion to Sociology
Electronic Inspection Copy available for instructors here What factors are
contributing to the continuing growth in consumption of goods and services? At
what point do the costs associated with consumerism begin to call our way of life
into question? How are the problems of resource depletion, waste and pollution,
and environmental impact being addressed? What is to be done about the
consequences of our all-consuming way of life? Ever-increasing consumption and a
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relentless pursuit of growth in output are the twin pillars on which the modern
economy and contemporary social life rest. But the consumer way of life is globally
unsustainable. We can't all live the consumer dream. This comprehensive, lively
and informative book will quickly be recognized as a benchmark in the field. It
brings together a huge set of resources for thinking about the development of
consumer culture, its defining features, and global consequences. Adept in
handling a complex range of classical and contemporary theoretical sources, the
book draws on an impressive range of comparative material and provides a variety
of contemporary examples to inform and enhance understanding of our consuming
way of life. Smart writes with verve and feeling and has produced a stimulating
book that enlarges our understanding of consumer culture and provides a timely
critical analysis of its consequences. Clear, engaging, and original this book will be
essential reading for all those interested in and concerned about our global culture
of consumption including researchers and students in sociology, politics, cultural
studies, economics, and social geography.

Consumption
Archaeologists and anthropologists have long studied artifacts of refuse from the
distant past as a portal into ancient civilizations, but examining what we throw
away today tells a story in real time and becomes an important and useful tool for
academic study. Trash is studied by behavioral scientists who use data compiled
Page 18/35

Read Free The Sociology Of Consumption An Introduction
from the exploration of dumpsters to better understand our modern society and
culture. Why does the average American household send 470 pounds of uneaten
food to the garbage can on an annual basis? How do different societies around the
world cope with their garbage in these troubled environmental times? How does
our trash give insight into our attitudes about gender, class, religion, and art? The
Encyclopedia of Consumption and Waste explores the topic across multiple
disciplines within the social sciences and ranges further to include business,
consumerism, environmentalism, and marketing to comprise an outstanding
reference for academic and public libraries.

Contemporary Urban Japan
Choice Recommended Title, February 2010 Culture, Class, Distinction is major
contribution to international debates regarding the role of cultural capital in
relation to modern forms of inequality. Drawing on a national study of the
organisation of cultural practices in contemporary Britain, the authors review
Bourdieu’s classic study of the relationships between culture and class in the light
of subsequent debates. In doing so they re-appraise the relationships between
class, gender and ethnicity, music, film, television, literary, and arts consumption,
the organisation of sporting and culinary practices, and practices of bodily and self
maintenance. As the most comprehensive account to date of the varied
interpretations of cultural capital that have been developed in the wake of
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Bourdieu’s work, Culture, Class, Distinction offers the first systematic assessment
of the relationships between cultural practice and the social divisions of class,
gender and ethnicity in contemporary Britain. It is essential reading for anyone
interested in the relationships between culture and society.

A Social and Economic Theory of Consumption
The Sociology of Consumption: A Global Approach offers college students, scholars,
and interested readers a state-of-the-art overview of consumption the desire for,
purchase, use, display, exchange, and disposal of goods and services. The book’s
global focus, emphasis on social inequality, and analysis of consumer citizenship
offer a timely, exciting, and original approach to the topic. Looking beyond the U.S.
and Europe, Stillerman engages examples from his and others’ research in Chile
and other Latin American countries, Europe, the Middle East, Africa, and East and
South Asia to explore the interaction between global and local forces in
consumption. The text explores the lived experience of being a consumer,
demonstrating how social inequalities based on class, gender, sexuality, race, and
age shape consumer practices and identities. Finally, the book uncovers the
important role consumption has played in fueling local and international activism.
This welcome new book will be ideal for classes on consumer culture across the
social sciences, humanities, and marketing.
Page 20/35

Read Free The Sociology Of Consumption An Introduction
Encyclopedia of Consumer Culture
Contemporary consumer society is increasingly saturated by digital technology,
and the devices that deliver this are increasingly transforming consumption
patterns. Social media, smartphones, mobile apps and digital retailing merge with
traditional consumption spheres, supported by digital devices which further
encourage consumers to communicate and influence other consumers to consume.
Through a wide range of empirical studies which analyse the impact of digital
devices, this volume explores the digitization of consumption and shows how
consumer culture and consumption practices are fundamentally intertwined and
mediated by digital devices. Exploring the development of new consumer cultures,
leading international scholars from sociology, marketing and ethnology examine
the effects on practices of consumption and marketing, through topics including
big data, digital traces, streaming services, wearables, and social media’s impact
on ethical consumption. Digitalizing Consumption makes an important contribution
to practice-based approaches to consumption, particularly the use of market
devices in consumers’ everyday consumer life, and will be of interest to scholars of
marketing, cultural studies, consumer research, organization and management.

The Consumer Society Reader
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This book analyzes the main post-war features of consumption. It traces the
historical development of consumption and discusses the major contributions
made by sociologists in discussing the subject. Robert Bocock is Senior Lecturer in
Sociology at the Open University.

Fit for Consumption
The new, updated edition of the authoritative and comprehensive survey of
modern sociology The Wiley Blackwell Companion to Sociology, Second Edition is
an authoritative survey of the major topics, current and emerging trends, and
contemporary issues in the study of human social relationships and institutions. A
collection of contributions from globally-recognized scholars and experts explore
the theoretical and methodological foundations of sociology, new and established
debates, and the most current research in the field. Broad in scope, this book
covers a multitude of topics ranging from crime, urbanization, sexuality, and
education to new questions surrounding big data, authoritarian capitalism, and the
rise of nationalism. Since the first edition of the Companion was published, new
developments have emerged and new problems have been created such as the
omnipresence of social media, political and institutional upheaval, and the global
refugee and immigration crises. This revised and updated second edition describes
and explains social changes that have occurred in the past several years, both
within the field of sociology and society as a whole. Previous material has been
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updated to reflect current research, while eleven new chapters address topics
including feminist theory, debt and social change, and armed conflict and war. This
comprehensive volume: Offers an engaging and accessible guide to the field of
sociology, revised and updated for the second edition Presents wide-ranging,
comprehensive coverage of the discipline Explores issues of contemporary
relevance such as digital media and consumption Reflects state-of-the-art
scholarship and contemporary debates New chapters for the second edition cover
essential topics including feminist theory, armed conflict, big data, authoritarian
capitalism, debt and social change, and the rise of nationalism The Wiley Blackwell
Companion to Sociology, Second Edition is an invaluable resource for academics
and graduate students, researchers, scholars, and educators in the discipline of
sociology and allied fields such as anthropology, human geography, political
science, and psychology.

Encyclopedia of Consumption and Waste
In Spaces for Consumption Steven Miles develops a penetrating critique of a key
shift characterising the contemporary city. Theoretically informed, the other
strength of the volume lies in the wealth of examples that are drawn upon to show
how cities are becoming spaces for consumption, which has itself rapidly become a
global phenomenon." - Ronan Paddison, University of Glasgow "This is a great
book. Powerfully written and lucid, it provides a thorough introduction to concepts
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of consumption as they relate to the spaces of cities. The spaces themselves - the
airports, the shopping malls, the museums and cultural quarters - are analysed in
marvellous detail, and with a keen sense of historical precedent. And, refreshingly,
Miles doesn't simply dismiss cultures of consumption out of hand, but shows how
as consumers we are complicit in, and help define those cultures. His book makes
a major contribution to our understanding of contemporary cities, but is accessible
enough to appeal to any reader with an interest in this important area." - Richard
Williams, Edinburgh University Spaces for Consumption offers an in-depth and
sophisticated analysis of the processes that underpin the commodification of the
city and explains the physical manifestation of consumerism as a way of life.
Engaging directly with the social, economic and cultural processes that have
resulted in our cities being defined through consumption this vibrant book clearly
demonstrates the ways in which consumption has come to play a key role in the reinvention of the post-industrial city The book provides a critical understanding of
how consumption redefines the consumers' relationship to place using empirical
examples and case studies to bring the issues to life. It discusses many of the key
spaces and arenas in which this redefinition occurs including: shopping themed
space mega-events architecture Developing the notion of 'contrived communality'
Steven Miles outlines the ways in which consumption, alongside the emergence of
an increasingly individualized society, constructs a new kind of relationship with
the public realm. Clear, sophisticated and dynamic this book will be essential
reading for students and researchers alike in sociology, human geography,
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architecture, planning, marketing, leisure and tourism, cultural studies and urban
studies.

Longing and Belonging
How does cultural hierarchy relate to social hierarchy? Do the more advantaged
consume 'high' culture, while the less advantaged consume popular culture? Or
has cultural consumption in contemporary societies become individualised to such
a degree that there is no longer any social basis for cultural consumption? Leading
scholars from the UK, the USA, Chile, France, Hungary and the Netherlands
systematically examine the social stratification of arts and culture. They evaluate
the 'class-culture homology argument' of Pierre Bourdieu and Herbert Gans; the
'individualisation arguments' of Anthony Giddens, Ulrich Beck and Zygmunt
Bauman; and the 'omnivore-univore argument' of Richard Peterson. They also
demonstrate that, consistent with Max Weber's class-status distinction, cultural
consumption, as a key element of lifestyle, is stratified primarily on the basis of
social status rather than by social class.

The Sociology of Food
The Oxford Handbook of Consumption consolidates the most innovative recent
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work conducted by social scientists in the field of consumption studies and
identifies some of the most fruitful lines of inquiry for future research. It begins by
embedding marketing in its global history, enmeshed in various political,
economic, and social sites. From this embedded perspective, the book branches
out to examine the rise of consumer culture theory among consumer researchers
and parallel innovative developments in sociology and anthropology, with
scholarship analyzing the roles that identity, social networks, organizational
dynamics, institutions, market devices, materiality, and cultural meanings play
across a wide variety of applications, including, but not limited to, brands and
branding, the sharing economy, tastes and preferences, credit and credit scoring,
consumer surveillance, race and ethnicity, status, family life, well-being,
environmental sustainability, social movements, and social inequality. The volume
is unique in the attention it gives to consumer research on inequality and the focus
it has on consumer credit scores and consumer behaviors that shape life chances.
The volume includes essays by many of the key researchers in the field, some of
whom have only recently, if at all, crossed the disciplinary lines that this volume
has enabled. The contributors have tried to address several key questions: What
motivates consumption and what does it mean to be a consumer? What social,
technical, and cultural systems integrate and give character to contemporary
consumption? What actors, institutions, and understandings organize and govern
consumption? And what are the social uses and effects of consumption?
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The Sociology Of Taste
Capitalism has made rationality into a pervasive feature of human action and yet,
far from heralding a loss of emotionality, capitalist culture has been accompanied
with an unprecedented intensification of emotional life. This raises the question:
how could we have become increasingly rationalized and more intensely
emotional? Emotions as Commodities offers a simple hypothesis: that consumer
acts and emotional life have become closely and inseparably intertwined with each
other, each one defining and enabling the other. Commodities facilitate the
experience of emotions, and so emotions are converted into commodities. The
contributors of this volume present the co-production of emotions and
commodities as a new type of commodity that has gone unseen and unanalyzed by
theories of consumption – emodity. Indeed, this innovative book explores how
emodity includes atmospherical or mood-producing commodities, relation-marking
commodities and mental commodities, all of which the purpose it is to change and
improve the self. Analysing a variety of modern day situations such as emotional
management through music, creation of urban sexual atmospheres and emotional
transformation through psychotherapy, Emotions as Commodities will appeal to
scholars, postgraduate students and postdoctoral researchers interested in fields
such as Sociology, Cultural Studies, Marketing, Anthropology and Consumer
Studies.
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The Disneyization of Society
This is the first text to offer a comprehensive socio-cultural and historical analysis
of the current fitness culture. Fitness today is not simply about health clubs and
exercise classes, or measures of body mass index and cardiovascular endurance.
Fit for Consumption conceptualizes fitness as a field within which individuals and
institutions may negotiate - if not altogether reconcile - the competing and often
conflicting social demands made on the individual body that characterize our
current era. Intended for researchers and senior undergraduate and postgraduate
students of sport, leisure, cultural studies and the body, this book utilizes the US
fitness field as a case study through which to explore the place of the body in
contemporary consumer culture. Combining observations in health clubs,
interviews with fitness producers and consumers, and a discourse analysis of a
wide variety of fitness texts, this book provides an empirically grounded
examination of one of the pressing theoretical questions of our time: how
individuals learn to fit into consumer culture and the service economy and how our
bodies and selves become ‘fit for consumption.'

The Sociology of Consumption
The three-volume Encyclopedia of Consumer Culture covers consuming societies
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around the world, from the Age of Enlightenment to the present, and shows how
consumption has become intrinsic to the world's social, economic, political, and
cultural landscapes. Offering an invaluable interdisciplinary approach, this
reference work is a useful resource for researchers in sociology, political science,
consumer science, global studies, comparative studies, business and management,
human geography, economics, history, anthropology, and psychology. The first
encyclopedia to outline the parameters of consumer culture, the Encyclopedia
provides a critical, scholarly resource on consumption and consumerism over time.
Key topics: Theories and concepts Socio-economic change Socio-demographic
change Identity and social differentiation Media Style and taste Mass consumptions
Ethical Consumption Civil society Environment Domestic consumption Leisure
Technology Work Production Markets Institutions Welfare Urban life

Theories of Consumption
Consumer society is an unquestionably complex social construct. However, after
decades of unremitting dominance there are signs emerging that it is starting to
falter, both as a coherent and durable system of social organization and as a
strategy for societal advancement. Debates concerning how we can transition
beyond present energy- and materials-intensive consumer society are beginning to
gain greater salience. Social Change and the Coming of Post-Consumer Society
aims to develop more complete appreciation of the relevant processes of social
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change and to identify effective interventions that could enable a transition to
supersede consumer society. Bringing together leading interdisciplinary experts on
social change, the book identifies and analyzes several ongoing small- and modestscale social experiments. Possibilities for macro-scale change from the interlinked
perspectives of culture, economics, finance, and governance are then explored.
These contributions expose the systemic problems that are emblematic of the
current condition of consumer society, specifically the unsustainability of prevailing
consumption practices and lifestyles and the persistence of inequalities. These
observations are summarized and extended in the final chapter of the book. This
volume will be of great interest to students and scholars of sustainable
consumption, sustainability transitions, environmental sociology, and sustainable
development.

Digitalizing Consumption
The Romantic Ethic and the Spirit of Modern Consumerism was first published by
Basil Blackwell of Oxford in 1987. A paperback edition appeared two years later,
while in the following five years it was reprinted four times. However although the
intervening years have seen the appearance of Italian, Portuguese, Slovenian and
Chinese editions, no copies have been available in English since 1998. This Alcuin
Academic edition has therefore been published in order to fill this gap, and more
specifically to meet the needs of those academics and students who have
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contacted me over the past six or seven years in search of an English-language
version of the book. Naturally I have considered writing a revised edition (which
indeed some critics, as well as a few friends, have suggested is long overdue). -Amazon.com.

Conceptualising Demand
This book provides an introduction to the historical and theoretical foundations of
consumerism. It then moves on to examine the experience of consumption in the
areas of space and place, technology, fashion, `popular' music and sport.
Throughout, the author brings a critical perspective to bear upon the subject, thus
providing a reliable and stimulating guide to a complex and many-sided field.

The Sociology of Elite Distinction
Explores the social, cultural, and psychological premises and consequences of fan
consumption. This book describes the nature and development of whole fan
cultures, and focuses on the experience and identity of the individual fan.

Consuming Life
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The only book to connect the everyday world of the 20-something undergraduate
consumer with sound sociological analysis of the world of consumption Enchanting
a Disenchanted World, Third Edition examines Disney, malls, cruise lines, Las
Vegas, the world wide web, Planet Hollywood, credit cards, and all the other ways
we now consume. Thoroughly updated to reflect the recent economic recession
and the impact of the internet, bestselling author George Ritzer continues to
explore this book’s central thesis: that our society has undergone fundamental
change because of the way and the level at which we consume. This Third Edition
demonstrates how we have created new "cathedrals" of consumption (places that
enchant us so as to entice us to stay longer and consume more) while continuing
to take capitalism to a new level. These places of consumption, whether in our
homes, the mall, or cyberspace, are in a constant state of "enchanting the
disenchanted," luring us through new spectacles because their rational qualities
are both necessary and deadening at the same time. New and Hallmark Features
Offers a unique analysis of the world of consumption, especially the settings in
which consumption takes place Discusses the recent global economic recession
throughout Offers rich details on consuming in such places as Las Vegas, Disney
World, on cruise ships, in Wal-Mart, at McDonald’s, and, new to this edition, on the
Web Includes a wide range of theoretical perspectives—Marxian, Weberian, critical
theory, postmodern theory—as well as a number of concepts such as
hyperconsumption, implosion, simulation, and time and space to show students
how sociological theory can be applied to everyday phenomena
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Social Change and the Coming of Post-consumer Society
Kaj Ilmonen was a pioneer in the third wave of the sociology of consumption. This
book provides a balanced overview of the sociology of consumption, arguing that
the enthusiasm of 'the third wave' exaggerated the role of the symbolic and
imaginary at the expense of the materiality of human societies.

The Unmanageable Consumer
Consumer Culture and Society offers an introduction to the study of consumerism
and consumption from a sociological perspective. Author Wendy Wiedenhoft
Murphy examines what we buy, how and where we consume, the meanings
attached to the things we purchase, and the social forces that enable and
constrain consumer behavior. Opening chapters provide a theoretical overview and
history of consumer society and featured case studies look at mass consumption in
familiar contexts, such as tourism, food, and higher education. The book explores
ethical and political concerns, including consumer activism, indebtedness,
alternative forms of consumption, and dilemmas surrounding the globalization of
consumer culture.

The Oxford Handbook of Consumption
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'Roberta Sassatelli has written a thorough and wide-ranging synthetic account of
social scientific research on consumption which will set the standard for the second
generation of textbooks on cultures of consumption. Consumer Culture is an
appealing and lucid introduction to the major themes - historical and
contemporary, theoretical and empirical - surrounding the growth, nature and
consequences of consumer culture. It will be of professional interest as well as
serving a student audience' - Alan Warde, University of Manchester Showing the
cultural and institutional processes that have brought the notion of the 'consumer'
to life, this book guides the reader on a comprehensive journey through the history
of how we have come to understand ourselves as consumers in a consumer society
and reveals the profound ambiguities and ambivalences inherent within. While
rooted in sociology, Sassatelli draws on the traditions of history, anthropology,
geography and economics to give: - A history of the rise of consumer culture
around the world; - A richly illustrated analysis of theory from neo-classical
economics, to critical theory, to theories of practice and ritual de-commoditization;
and - A compelling discussion of the politics underlying our consumption practices.
An exemplary introduction to the history and theory of consumer culture, this book
provides nuanced answers to some of the most central questions of our time.
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