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Research Methods in Management
Drawing on the author's recent and ongoing research this book explores how to
build the organizational capability to realise the strategic potential of information
technology. It tackles the gap between theory and practice and how to gain wider
adoption of successful socio-technical and benefits-driven approaches to
investments in IT.

Research Methods for Public Health
A detailed yet concise handbook clarifying all the major terms needed for a
thorough understanding of key research methodology concepts in business and
management. An invaluable guide for students at all levels seeking assistance with
projects, research proposals, dissertations and theses; including case studies and
suggestions for further reading.

Business Research Methods
Advancing Digital Humanities moves beyond definition of this dynamic and fast
growing field to show how its arguments, analyses, findings and theories are
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pioneering new directions in the humanities globally.

The Palgrave Handbook of Applied Linguistics Research
Methodology
This Handbook provides a comprehensive treatment of basic and more advanced
research methodologies in applied linguistics and offers a state-of-the-art review of
methods particular to various domains within the field. Arranged thematically in 4
parts, across 41 chapters, it covers a range of research approaches, presents
current perspectives, and addresses key issues in different research methods, such
as designing and implementing research instruments and techniques, and
analysing different types of applied linguistics data. Innovations, challenges and
trends in applied linguistics research are examined throughout the Handbook. As
such it offers an up-to-date and highly accessible entry point into both established
and emerging approaches that will offer fresh possibilities and perspectives as well
as thorough consideration of best practices. This wide-ranging volume will prove
an invaluable resource to applied linguists at all levels, including scholars in related
fields such as language learning and teaching, multilingualism, corpus linguistics,
critical discourse analysis, discourse analysis and pragmatics, language
assessment, language policy and planning, multimodal communication, and
translation.
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Qualitative Methodology
Quantitative Methods
A seminal collection of research methodology themes, this two-volume work
provides a set of key scholarly developments related to robustness, allowing
scholars to advance their knowledge of research methods used outside of their
own immediate fields. With a focus on emerging methodologies within
management, key areas of importance are dissected with chapters covering
statistical modelling, new measurements, digital research, biometrics and
neuroscience, the philosophy of research, computer modelling approaches and
new mathematical theories, among others. A genuinely pioneering contribution to
the advancement of research methods in business studies, Innovative Research
Methodologies in Management presents an analytical and engaging discussion on
each topic. By introducing new research agendas it aims to pave the way for
increased application of innovative techniques, allowing the exploration of future
research perspectives. Volume II explores a range of research methodologies
including the Spatial Delphi and Spatial Shang, Virtual Reality, the Futures Polygon
and Neuroscience research.
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Strategic Consulting
A practical, concise, straightforward guide. Covering the entire process from
reviewing the literature to writing up results, it has balanced coverage of
quantitative and qualitative methods and a popular troubleshooting section. It
provides all the tools needed to embark on and complete successful research,
underpinned by academic rigour.

Action Research Methods
Written specifically for business students, this best-selling, jargon-free textbook
highlights each stage of the research process, guiding the reader through
actionable steps and explicitly setting out how best to meet a supervisor's
expectations. Easy to navigate and full of practical advice, it shows you how to
choose a topic and write a proposal, with easy to follow tips and detailed
screenshots and diagrams. Key student features include: 'You're the Supervisor'
sections - helps students to meet learning objectives 'Common questions and
answers' - real-world advice on how to tackle common challenges Examples from
different types of international businesses Detailed guidance on software packages
such as SPSS Student case studies Annotated further reading Accompanied by a
fully integrated companion website designed to support learning. Free to access, it
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includes author podcasts, guides to online tools, links to downloadable journal
articles, examples of completed projects, PowerPoint slides and students' multiple
choice questions to test progress. Available on publication:
www.uk.sagepub.com/jonathanwilson2e. A must-have title for all business and
management students; this is the ideal companion for achieving success in your
research project. Lecturers/instructors - request a free digital inspection copy here

Research Methods for Language Teaching
Management and Business Research
This book provides readers with a range of approaches and tools for thinking
deeply about conducting research in their own language classrooms. The book's
accessible style and content encourage language teachers to become part of a
community focused on inquiry, equipping them with relevant terminology and
concepts for their own teaching and research (inquiry, data collection, data
analysis, bringing it all together). The reader is exposed to various research
methods and examples, accompanied by pros and cons and rationales for each.
This enables them to select which research approaches resonate most and are
relevant to their own teaching. The book is designed to empower language
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teachers to engage in ongoing research, thus democratizing who might be
considered a researcher. It includes a range of activities and reflections that can be
adapted for both pre- and in-service language teachers in diverse language
classrooms.

Social Research Methodology
This edited volume brings together leading scholars from the fields of educational
leadership and policy studies to discuss qualitative, quantitative, and mixed
research methods in an accessible and pedagogically well-designed volume.
Authors discuss ways in which various research methodologies and methods can
productively be brought together to expand our current understanding of
leadership issues and the contemporary policy context that surrounds them.
Chapters provide both practical recommendations for using the methods discussed
as well as suggestions for further reading.

Political Science Research Methods in Action
Business and Management Research combines the philosophy and practicalities of
research into one accessible volume. Three popular approaches are demonstrated
through case studies and reliable mental models, providing readers with applied
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knowledge - a crucial advantage when undertaking high profile projects. Key
Features: • Detailed graphics, life-cycle illustrations and 'helicopter' treatment of
key ideas make this the ideal starting point to a research project • Case studies
demonstrate the concepts and methodologies of research • Strong focus on
methodology, a central aspect of successful research design

Ethics and Visual Research Methods
Offering a student-friendly introduction to quantitative methods, this text covers all
of the need to know basics in a clear and engaging manner. Quantitative Methods
is an ideal text for students of all levels coming to the subject for first time.

Innovative Research Methodologies in Management
This book articulates and interconnects a range of research methods for the
investigation of business management processes. It introduces new directions that
both recognise the business community as stakeholders in the research process
and seek to include them in that process. The book presents a range of
contemporary research methods with particular focus on those that allow insights
into business managers’ thoughts and behaviours. It includes fresh views on
traditional research designs, for example new approaches to using literature
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reviews, experiments, interviews and observation studies. It also considers cuttingedge research methods, such as the use of vignettes, workshops, improvisation
and theatre, as well as computer-based simulation. In addition to discussing new
approaches to data capture and data generation, it presents new methods of data
analysis by considering various forms of models and modelling, new forms of
computer-aided text analysis and innovative approaches to data display. Finally,
the book provides a link between the philosophical underpinnings of research and
the different research methods presented. This is often neglected but undertaking
the knowledge-generating journey that is research includes having a view on
reality and marrying this to beliefs about how the reality to be investigated can be
best expedited.

Organizational Behaviour
Through accounts from innovative research projects by world-leading political
scientists, this volume offers a unique perspective on research methodology. It
discusses the practical and intellectual dilemmas researchers face throughout the
research process in a wide range of fields from implicit attitude testing to media
analysis and interviews.

Template Analysis for Business and Management Students
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Research Methods for Public Health offers an in-depth introduction to the theories,
concepts, approaches and practices, relevant to research methods in a public
health setting. Informed by a socio-ecological model of public health, the book uses
real world research examples and contemporary social, political and environmental
themes of public health that reflect UK and international contexts. The book
provides a straightforward approach to developing a research project and applying
methods in practical and realistic ways, using an innovative, integrative approach
that combines methodologies. The authors have moved away from traditional
approaches to research methods, and include chapters on primary quantitative,
qualitative and mixed methods research, evidence synthesis approaches, critical
appraisal, research governance and ethics, and dissemination. Essential reading
for postgraduate students, researchers and public health practitioners, or
individuals preparing for the UK Faculty of Public Health Part A examination.

Media Research Methods
Quantitative techniques are fundamental to the correct interpretation of
commercial reality, and can aid practical business decision making and problem
solving. The fifth edition of Essential Quantitative Methods has been updated to
suit the changing needs and environment of the contemporary student. It offers
revised coverage of associated software, new case studies and expanded student
material, yet retains its concise accessible approach, building on its established
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position as a core text on quantitative methods modules. New to this edition: •
New case studies have been added, and others revised and updated. • SPSS and
Excel techniques have been thoroughly updated in line with new software releases.
• 'Did you know?' features provide additional information on related topics. •
Expanded 'Key Points' sections at the end of each chapter reinforce learning. •
Extended 'Further Reading' materials, a summarized bibliography and new advice
on web searches and online source materials, offer added guidance. Essential
Quantitative Methods is ideal for undergraduate and MBA students studying
Quantitative Methods, Statistics and Managing Data.

From Complexity to Simplicity
This collection presents stories from the field that were gathered from researchers
using a breadth of visual methods. Visual methods refer to the use of still or
moving images either as forms of data, to explore research topics and explorations
of artistic practice. In addition to well-established visual methods, such as photovoice and photo-elicitation, the possibilities for visual methods are flourishing
through the proliferation of visual culture and developments in digital technologies.
Methodological and ethical issues are emerging as visual methods are adapted and
applied to answer new kinds of research questions, and in varied settings and
populations. Authors offer practical and thoughtful discussions of emerging
methodological and ethical dilemmas they encountered in innovative projects that
Page 11/26

Read PDF Research Methods Palgrave Business Briefing
used visual methods either in combination with other methods or as a stand-alone
method. The discussions will be of interest to those seeking to understand the
value, and potential ethical risks, of visual methodologies for social research.

Key Concepts in Business and Management Research Methods
Today's students of social science must understand a variety of research methods.
This new edition fully explores the logic of research, whilst aiding a critical
understanding of practical, evidence based work. With new chapters, an original
framework and updated examples, this book continues to be a primary resource
for undergraduates.

Human Resource Management
Complexity is slowing companies down, costing them on average 10% of their
profits. Based on cutting-edge research, this practical 'how to' guide will show
businesses how to remove complexity to boost profits and morale.

Complementary Research Methods for Educational Leadership
and Policy Studies
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In Template Analysis, Nigel King and Joanna Brookes guide you through the origins
of template analysis and its place in qualitative research, its basic components,
and the main strengths and limitations of this method. Practical case studies and
examples from published research then guide you through how to use it in your
own research project. Ideal for Business and Management students reading for a
Master’s degree, each book in the series may also serve as a reference book for
doctoral students and faculty members interested in the method. Part of SAGE’s
Mastering Business Research Methods, conceived and edited by Bill Lee, Mark N. K.
Saunders and Vadake K. Narayanan and designed to support researchers by
providing in-depth and practical guidance on using a chosen method of data
collection or analysis. Watch the editors introduce the Mastering Business
Research Methods series.

Essential Quantitative Methods
Written specifically for the Research Methods aspect of an MBA course, Research
Methods in Management is the ideal companion for those needing guidance on
carrying out a research project. The author offers a succinct guide to the topic
which provides MBA and Business Students with the necessary grounding in the
area of research without going into too much depth. The text is therefore written
with modular courses in mind so that students gain an overall perspective of the
important areas that need consideration and can ascertain the key points they
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need to be aware of when carrying out research. Dissertations and projects form
an integral part of many MBA and degree courses and therefore guides such as this
are becoming invaluable when tackling this area for the first time. Research
Methods in Management approaches the research task in a step by step manner,
covering areas such as data collection, observational methods, and data analysis.
Guidance is provided on the best way to approach aspects of the research process
and to ensure all aspects are adequately covered. As this is an area where many
students feel they do not have any experience, a text such as this provides the
necessary support in approaching this area of the course.

Business Research
In this book Carola Normann-Tschampel develops an enhanced understanding of
the relevance of Value-Based Management (VBM) to management practice in
Mittelstand. A theory-practice gap is identified based on a unique overview of the
field of research. The empirical investigation focuses on three specifically identified
areas of management (strategic decision-making, objectives, attitudes) and uses a
specific research approach. The insights gained from taking an interpretive stance
towards owner-managers’ practical experience provide a valuable basis to further
address the overall research gap.
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Value-Based Management in Mittelstand
Now in its Fifth Edition, this much-loved text offers theoretical and philosophical
depth as well as insights into practice. The text covers the entire research process
in an accessible way and provides critical, thoughtful treatment of important issues
like ethics and politics, making it an invaluable companion for any business and
management student New to the Fifth Edition: Expanded to include examples from
across business and management including Marketing, International Business and
Psychology Up-to-date, international examples and cases from a range of countries
Introductory chapter looks at writing proposals in detail Chapter on the literature
review now includes how to critically review Move towards new technologies and
social media including discussion of wikis and cloud sourcing Improved structure
and flow, with three chapters on qualitative methods and three on quantitative
methods Additional practical exercises which are linked to key research tasks
throughout The companion website (https://edge.sagepub.com/easterbysmith)
offers a wealth of resources for both lecturers and students including, for lecturers,
an instructor's manual and PowerPoint slides and, for students, author podcasts,
journal articles, web links, MCQs, datasets and a glossary.

Media and Communication Research Methods
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Research Methods for Social Justice and Equity in Education offers researchers a
full understanding of very important concepts, showing how they can be used a
means to develop practical strategies for undertaking research that makes a
difference to the lives of marginalised and disadvantaged learners. It explores
different conceptualisations of social justice and equity, and leads the reader
through a discussion of what their implications are for undertaking educational
research that is both moral and ethical and how it can be enacted in the context of
their chosen research method and a variety of others, both well-known and more
innovative. The authors draw on real, practical examples from a range of
educational contexts, including early childhood, special and inclusive education
and adult education, and cultures located in both western and developing nations
in order to exemplify how researchers can use methods which contribute to the
creation of more equitable education systems. In this way, the authors provide a
global perspective of the contrasting and creative ways in which researchers
reflect on and integrate principles of social justice in their methods and their
methodological decision making. It encourages the reader to think critically about
their own research by asking key questions, such as: what contribution can
research for equity and social justice make to new and emerging methods and
methodologies? And how can researchers implement socially just research
methods from a position of power? This book concludes by proposing a range of
methods and methodologies which researchers can use to challenge inequality and
work towards social justice, offering a springboard from which they can further
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their own studies.

Research Methods in International Business
A brief and accessible introduction to the concepts and techniques used in applied
linguistics research, which will be illustrated using real-life examples. The book
covers both qualitative and quantitative research design, sampling procedures,
instrumentation and analyses found in applied linguistics research.

Benefits Realization from Information Technology
In Action Research Methods, the authors acknowledge that the methodology
component is where most of the struggle and confusion lies with students in
research methods courses. The overall aim is to assist master's level education
students with practical and theoretically grounded approaches to the action
research process.

The British National Bibliography
The Business Briefings series offers authoritative introductory textbooks in core
business topics. Covering the basics and providing springboards to further study,
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the books take a no-nonsense, practical approach, and are ideal as accessible
introductions or as revision guides. This book covers the essentials of marketing,
providing students with a clear and succinct overview of the topic. It has been
carefully developed to cover the basic principles, concepts and frameworks used in
contemporary marketing, and focuses on key subjects including branding, planning
and strategy, and communications. This is an ideal guide for students coming to
the subject for the first time, or for those seeking a quick refresher. Key benefits: •
Concise yet authoritative • Ideal as an introduction or a revision guide • Helpful
examples demonstrate how theories and concepts link to the real world

Management Accounting
Business and Management Research
This handbook is a comprehensive reference guide for researchers, funding
agencies and organizations engaged in survey research. Drawing on research from
a world-class team of experts, this collection addresses the challenges facing
survey-based data collection today as well as the potential opportunities presented
by new approaches to survey research, including in the development of policy. It
examines innovations in survey methodology and how survey scholars and
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practitioners should think about survey data in the context of the explosion of new
digital sources of data. The Handbook is divided into four key sections: the
challenges faced in conventional survey research; opportunities to expand data
collection; methods of linking survey data with external sources; and, improving
research transparency and data dissemination, with a focus on data curation,
evaluating the usability of survey project websites, and the credibility of surveybased social science. Chapter 23 of this book is open access under a CC BY 4.0
license at link.springer.com.

The Palgrave Handbook of Survey Research
Showcasing methodological rigour and state-of-the-art methods as hallmarks of
modern international business (IB) research, this book offers a collection of the
most relevant and highly cited research methods articles from the Journal of
International Business Studies (JIBS). Each piece is accompanied by a new
Commentary written by experts in the field; some also include Further Reflections
by the original authors. Encompassing both qualitative and quantitative
approaches, this comprehensive volume explores research design, testing and
reporting, as well as specific methodological issues such as endogeneity, common
method variance, and theorising from case studies. With recommendations for best
practices relating to interaction effects, hypothesis testing, and replicability, this
book is a unique and up-to-date reference source on the latest research methods
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and practices in international business. The book will also be essential reading for
those studying any sub-discipline of IB research, including international economics,
entrepreneurship, finance, management and marketing.

Advancing Digital Humanities
"Media and Communication Research Methods provides a clear and authoritative
introduction to qualitative and quantitative methods for studying media and
communication. Written by two highly experienced researchers, the book draws on
a wide range of media and communication research to introduce students to the
relative strengths of the different research approaches. Beginning with an
overview of the changing contexts and trends in media and communication
research approaches, the book demystifies 'research' and the 'research process' by
offering practical and accessible guidance on how to design, plan and carry out
successful research projects in media and communication. Featuring international
case studies and a student-friendly glossary, the book provides guidance on how to
ask the 'right' research questions and select the 'right' research method. Media
and Communication Research Methods is an indispensible text for all students of
media and communication studies, particularly those undertaking their own
research projects or taking modules in research methods."--Publisher's website.
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Research Methods
Written to meet the needs of busy undergraduate students, this book covers all of
the key HRM topics in an accessible and engaging style. Ideal as a course
companion, pre-course reading, or for revision.

Collaborative Research Design
The Business Briefings series offers authoritative introductory textbooks in core
business topics. Covering the basics and providing springboards to further study,
the books take a no-nonsense, practical approach, and are ideal as accessible
introductions or as revision guides. This book covers the essentials of management
accounting, providing students with a clear and succinct overview of the topic. It
has been carefully developed to cover the key subjects including direct and
indirect costing, ABC, marginal and standard costing, and budgetary control. This is
an ideal guide for students coming to the subject for the first time, or for those
seeking a quick refresher. Key benefits: • Concise yet authoritative • Ideal as an
introduction or revision guide • Includes answers to revision questions

Key Concepts in Business and Management Research Methods
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This book serves as a practical guide to methods and statistics in medical research.
It includes step-by-step instructions on using SPSS software for statistical analysis,
as well as relevant examples to help those readers who are new to research in
health and medical fields. Simple texts and diagrams are provided to help explain
the concepts covered, and print screens for the statistical steps and the SPSS
outputs are provided, together with interpretations and examples of how to report
on findings. Brief Guidelines for Methods and Statistics in Medical Research offers a
valuable quick reference guide for healthcare students and practitioners
conducting research in health related fields, written in an accessible style.

Research Methods for Social Justice and Equity in Education
Written to meet the needs of busy undergraduate students, this book covers all of
the key OB topics in an accessible and engaging style. Ideal as a course
companion, pre-course reading, or for revision.

Essentials of Business Research
Fresh, insightful and clear, this exciting textbook provides an engaging
introduction to the application of qualitative methodology in the real world. Expert
researchers then trace the history and philosophical underpinnings of different
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methodologies, explore the specific demands each places upon the researcher and
robustly set out relevant issues surrounding quality and rigor. Featured
methodologies include action research, discourse analysis, ethnography, grounded
theory, case studies and narrative inquiry. This practical book provides a helpful
guide to the research process - it introduces the relevant methods of generating,
collecting and analysing data for each discrete methodology and then looks at best
practice for presenting findings. This enables new researchers to compare
qualitative methods and to confidently select the approach most appropriate for
their own research projects. Key features include: Summary table for each chapter
- allowing quick checks to test knowledge 'Window into' sections - real world
examples showing each methodology in action Student activities Learning
objectives Full glossary Annotated suggestions for further reading Links to
downloadable SAGE articles Links to relevant websites and organizations This is an
invaluable resource for students and researchers across the social sciences and a
must-have guide for those embarking on a research project. Visit the
accompanying companion website for a range of free additional resources.

Brief Guidelines for Methods and Statistics in Medical Research
A detailed yet concise handbook clarifying all the major terms needed for a
thorough understanding of key research methodology concepts in business and
management. An invaluable guide for students at all levels seeking assistance with
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projects, research proposals, dissertations and theses; including case studies and
suggestions for further reading.

Marketing
Whether you are a business leader, internal business partner or external
consultant, there are six key strategy missions that you will need to undertake as
you deal with the re-positioning and growth issues that all businesses face at one
stage or another during their life-cycle: assessing the environment defining a
strategic positioning choosing a growth strategy expanding internationally
combining strategy, and innovation or (re)designing the business model Meschi
and Chereau bridge the gaps between academic theory and real world practice,
between strategic analysis and strategic management, and between planning and
doing, by providing you with six essential mission briefings to help you deliver the
best possible outcome. Each briefing is structured the same way, beginning with
an outline of the consulting mission and its content before examining the
theoretical background, before setting out a complete and practical methodology
to complete the mission along with all the tools you will need along the way.

An A–Z of Applied Linguistics Research Methods
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This fully revised and updated second edition provides an accessible introduction
to the research methods for studying media, communication and culture. In
particular, the new edition considers how globalisation and digitalisation have
changed the contexts, practices and content of media and the way that it is
researched.
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