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Business Communication: Developing Leaders for a Networked
World
Steenkamp introduces the global brand value chain and explains how brand equity
factors into shareholder value. The book equips executives with techniques for
developing strategy, organizing execution, and measuring results so that your
brand will prosper globally. What sets strong global brands apart? First, they
generate more than half their revenue and most of their growth outside their home
market. Secondly, their brand equity is responsible for a massive percentage of
their firm’s market value. Third, they operate as single brands everywhere on the
planet. We find them in B2C and B2B industries, among large and small
companies, and among established companies and new businesses. The stewards
of these brands have a set of skills and knowledge that sets them apart from the
typical corporate marketer. So what’s their secret? In a world that is globalizing,
but not yet globalized, how do you build a powerful global brand that resonates
universally but also accommodates local nuances? How do you ensure that it is
dynamic and flexible enough to change at market speed? World-class marketing
expert Jan-Benedict Steenkamp has studied global brands for over 25 years on six
continents. He has distilled their practices into eight tools that you can start using
today. With case studies from around the world, Steenkamp’s book is provocative
and timely. Global Brand Strategy speaks to three types of B2C and B2B
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managers: those who want to strengthen already strong global brands, those who
want to launch their brands globally and get results, and those who need to revive
their global brand and stop the bleeding.

Consumer Behaviour, 2008 Edition
This book is a collection of selected papers presented at the Annual Meeting of the
European Academy of Management and Business Economics (AEDEM), held at the
Faculty of Economics and Business of the University of Barcelona, 05 – 07 June,
2012. This edition of the conference has been presented with the slogan “Creating
new opportunities in an uncertain environment”. There are different ways for
assessing uncertainty in management but this book mainly focused on soft
computing theories and their role in assessing uncertainty in a complex world. The
present book gives a comprehensive overview of general management topics and
discusses some of the most recent developments in all the areas of business and
management including management, marketing, business statistics, innovation
and technology, finance, sports and tourism. This book might be of great interest
for anyone working in the area of management and business economics and might
be especially useful for scientists and graduate students doing research in these
fields.
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Consumer Behavior
Russell/Hertz/McMillan, BIOLOGY: THE DYNAMIC SCIENCE 4e and MindTap teach
Biology the way scientists practice it by emphasizing and applying science as a
process. You learn not only what scientists know, but how they know it, and what
they still need to learn. The authors explain complex ideas clearly and describe
how biologists collect and interpret evidence to test hypotheses about the living
world. Throughout, Russell and MindTap provide engaging applications, develop
quantitative analysis and mathematical reasoning skills, and build conceptual
understanding. Important Notice: Media content referenced within the product
description or the product text may not be available in the ebook version.

Advances in Advertising Research (Vol. IV)
Introduction to Health Care Management
The cultural and material legacies of the Roman Republic and Empire in evidence
throughout Rome have made it the "Eternal City." Too often, however, this
patrimony has caused Rome to be seen as static and antique, insulated from the
transformations of the modern world. In Excavating Modernity, Joshua Arthurs
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dramatically revises this perception, arguing that as both place and idea, Rome
was strongly shaped by a radical vision of modernity imposed by Mussolini's
regime between the two world wars. Italian Fascism's appropriation of the Roman
past-the idea of Rome, or romanità- encapsulated the Fascist virtues of discipline,
hierarchy, and order; the Fascist "new man" was modeled on the Roman legionary,
the epitome of the virile citizen-soldier. This vision of modernity also transcended
Italy's borders, with the Roman Empire providing a foundation for Fascism's own
vision of Mediterranean domination and a European New Order. At the same time,
romanità also served as a vocabulary of anxiety about modernity. Fears of
population decline, racial degeneration and revolution were mapped onto the
barbarian invasions and the fall of Rome. Offering a critical assessment of romanità
and its effects, Arthurs explores the ways in which academics, officials, and
ideologues approached Rome not as a site of distant glories but as a blueprint for
contemporary life, a source of dynamic values to shape the present and future.

Advertising Promotion and Other Aspects of Integrated
Marketing Communications
To ensure that all students receive quality instruction, Teaching Students with HighIncidence Disabilities prepares preservice teachers to teach students with learning
disabilities, emotional behavioral disorders, intellectual disabilities, attention deficit
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hyperactivity, and high functioning autism. It also serves as a reference for those
who have already received formal preparation in how to teach special needs
students. Focusing on research-based instructional strategies, Mary Anne Prater
gives explicit instructions and includes models throughout in the form of scripted
lesson plans. The book also has a broad emphasis on diversity, with a section in
each chapter devoted to exploring how instructional strategies can be modified to
accommodate diverse exceptional students. Real-world classrooms are brought
into focus using teacher tips, embedded case studies, and technology spotlights to
enhance student learning.

Arts Management
'A wonderful (and very unusual) balance between areas of marketing that are often
at odds with each other (or, worse yet, unaware of each other) I recommend it to
any student, researcher, or manager in marketing' Peter Fader, Frances and PeiYuan Chia Professor; and Professor of Marketing, Wharton School, University of
Pennsylvania 'Exceptional for the amount of relevant research that is presented
and explained. Students who have read and understood this text are likely to be
much more of use to industry' Fergus Hampton, Managing Director, Millward Brown
Precis Written in a focused and accessible form by respected marketing
academics, Consumer Behaviour helps readers to develop analytical and evidencebased thinking in marketing and avoid more formulaic approaches that lack the
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support of research. With a strong focus on the use of research, this book will
really appeal to the specific needs of higher-level students. The book covers
important material that is often missing in consumer behaviour texts. For example,
whole chapters are devoted to brand loyalty, brand equity, biases in decisionmaking, word of mouth, the response to price and the effect of advertising. Shorter
reviews cover evidence on topics such as loyalty programmes, the response to
delay and retail atmospherics. Chapters are quite short and divided into sections.
Each chapter contains exercises designed to draw out key ideas and consolidate
understanding, and there are suggestions for further reading. A website to support
the book has an Instructor's Manual that offers PowerPoint slides, discussion of
exercises, computer programs, a suggested Masters-level course, and a Word file
of references to assist students writing assignments.

Advertising and Promotion
Guide to TCP/IP: IPv6 and IPv4 introduces students to the concepts, terminology,
protocols, and services that the Transmission Control Protocol/Internet Protocol
(TCP/IP) suite uses to make the Internet work. This text stimulates hands-on skills
development by not only describing TCP/IP capabilities, but also by encouraging
students to interact with protocols. It provides the troubleshooting knowledge and
tools that network administrators and analysts need to keep their systems running
smoothly. Guide to TCP/IP covers topics ranging from traffic analysis and
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characterization, to error detection, security analysis and more. Both IPv6 and IPv4
are covered in detail. Important Notice: Media content referenced within the
product description or the product text may not be available in the ebook version.

Consumer Behaviour in Action
Engineering Mechanics: Dynamics, SI Edition
Consumer Behavior
Money. The root of all evil? Arguably. Essential to our lives? Certainly. A main
driver of human thought, emotion, and action? Absolutely--and psychology and its
related fields are getting closer to understanding its complex role in human
behavior and in society. The Psychological Science of Money brings together
classic and current findings on the myriad ways money affects brain, mind, and
behavior to satisfy not only our needs for material gain, but also for autonomy and
self-worth. Leading experts trace the links between early concepts of value and
modern symbolic meanings of wealth, in addition to identifying the areas of the
human brain that together act as its financial center. This cross-disciplinary
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analysis helps clarify the neuroscience behind pathological gambling, the critical
role of time in financial decisions, and the impact of money on diverse personal
activities and interpersonal relationships. Included in the coverage: Materiality,
symbol, and complexity in the anthropology of money. The (relative and absolute)
subjective value of money. Conscious and unconscious influences of money: two
sides of the same coin? A life-course approach to dealing with monetary gains and
losses Motivation and cognitive control: beyond monetary incentives. An
integrative perspective on the science of getting paid. The psychological science of
spending. The unique role of money in society makes The Psychological Science of
Money a singularly fascinating resource with a wide audience among social
psychologists, industrial and organizational psychologists, economists, sociologists,
anthropologists, and public policymakers.

Why We Buy
Die Digitalisierung hat enorme Auswirkungen auf die Grundidee der
Mehrwertsteuer: den Austausch von Leistungen für Konsumzwecke. Die
Dissertation konzentriert sich auf den Austausch von scheinbar "kostenlosen"
Online-Dienstleistungen und die Zustimmung der Kunden zur Verwertung ihrer
persönlichen Daten. Diese können der Mehrwertsteuer unterliegen, wobei die
Bemessungsgrundlage auf Grundlage der Anbieterkosten berechnet werden muss.
Die Ergebnisse basieren auf einer Analyse der EU-Mehrwertsteuer als
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Verbrauchsteuer im Vergleich zu anderen theoretischen Konsummodellen. Auch
andere digitale Geschäftsmodelle, wie die Sharing Economy oder Bitcoins, können
unter die Idee der EU-Mehrwertsteuer als Verbrauchsteuer subsumiert werden.
Dissertationspreis der Nürnberger Steuergespräche e.V. 2020

Teaching Students With High-Incidence Disabilities
INTERNET MARKETING, 3RD EDITION provides comprehensive coverage of the
rapidly changing field of Internet marketing that is timely and relevant. It relies on
extant marketing theory where appropriate and introduces many conceptual
frameworks to structure student understanding of Internet marketing issues.
Above all, it works on the premise that the Internet--whether used as a medium of
communication or as a channel of distribution--is only one component of the
contemporary marketer's arsenal. The key issue facing marketers today is how to
best integrate this powerful new component, continuing developments in Internet
marketing into their strategies and media plans. That ongoing challenge
represents the essential theme of this text. Important Notice: Media content
referenced within the product description or the product text may not be available
in the ebook version.

Internet Marketing: Integrating Online and Offline Strategies
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Following on from The Why of Consumption, this book examines motivational
factors in diverse consumption behaviours. In a world where consumption has
become the defining phenomenon of human life and society, it addresses the
effects of critical life events on consumption motives, and the sociological and
intergenerational influences on consumer motives and preferences. Its crossdisciplinary approach brings together some of the leading scholars from diverse
subject areas to examine the central question about consumption: ‘why?’. This is a
unique and invaluable contribution to the area, and an essential asset for all those
involved in researching, teaching or studying consumption and consumer
behaviour.

The Salience of Marketing Stimuli
Important Notice: Media content referenced within the product description or the
product text may not be available in the ebook version.

Global Brand Strategy
Noted authors discuss how and why consumers identify with and become attached
to brands and the challenges marketers face in creating and sustaining these
states. Other meaning makers (e.g., celebrities, culture, consumers themselves)
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can facilitate or detract from the brand meanings marketers aim to create.

Inside Consumption
Marketing Communications
Readers gain a solid understanding of Newtonian dynamics and its application to
real-world problems with Pytel/Kiusalaas' ENGINEERING MECHANICS: DYNAMICS,
4E. This edition clearly introduces critical concepts using learning features that
connect real problems and examples with the fundamentals of engineering
mechanics. Readers learn how to effectively analyze problems before substituting
numbers into formulas. This skill prepares readers to encounter real life problems
that do not always fit into standard formulas. The book begins with the analysis of
particle dynamics, before considering the motion of rigid-bodies. The book
discusses in detail the three fundamental methods of problem solution: force-massacceleration, work-energy, and impulse-momentum, including the use of numerical
methods. Important Notice: Media content referenced within the product
description or the product text may not be available in the ebook version.

Animal Physiology
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The three-volume Encyclopedia of Consumer Culture covers consuming societies
around the world, from the Age of Enlightenment to the present, and shows how
consumption has become intrinsic to the world's social, economic, political, and
cultural landscapes. Offering an invaluable interdisciplinary approach, this
reference work is a useful resource for researchers in sociology, political science,
consumer science, global studies, comparative studies, business and management,
human geography, economics, history, anthropology, and psychology. The first
encyclopedia to outline the parameters of consumer culture, the Encyclopedia
provides a critical, scholarly resource on consumption and consumerism over time.
Key topics: Theories and concepts Socio-economic change Socio-demographic
change Identity and social differentiation Media Style and taste Mass consumptions
Ethical Consumption Civil society Environment Domestic consumption Leisure
Technology Work Production Markets Institutions Welfare Urban life

Psychology
Arts Management is designed as an upper division undergraduate and graduate
level text that covers the principles of arts management. It is the most
comprehensive, up to date, and technologically advanced textbook on arts
management on the market. While the book does include the background
necessary for understanding the global arts marketplace, it assumes that cultural
fine arts come to fruition through entrepreneurial processes, and that cultural fine
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arts organizations have to be entrepreneurial to thrive. Many cases and examples
of successful arts organizations from the Unites States and abroad appear in every
chapter. A singular strength of Arts Management is the author's skilful use of intext tools to facilitate reader interest and engagement. These include learning
objectives, chapter summaries, discussion questions and exercises, case studies,
and numerous examples and cultural spotlights. Online instructor's materials with
PowerPoints are available to adopters.

Excavating Modernity
Marketing Communications: A European Perspective provides an extensive
overview of the key concepts, techniques and applications of marketing
communications within a European context. The book covers all elements of the
communications mix, including advertising, public relations, sponsorship, sales
promotion, direct marketing, point-of-purchase communications, exhibitions, and
personal selling. It also offers up-to-date coverage of e-communication, including emarketing, mobile marketing, interactive television and relationship marketing.
Building on the success of the third edition, the fourth edition comes fully updated
with brand new material on a diverse range of products and brands such as Coke
Zero, Twitter and Wii Fit, as well as coverage of topical issues such as the Barack
Obama campaign and the EU anti-smoking campaign. The fifth edition of Marketing
Communications: A European Perspective has been fully updated to include: A
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brand new chapter examining ethical issues in marketing communications Brand
new end-of-chapter cases on international companies and organisations such as
Mars, UNICEF, Carrefour and many more Video case material linking key marketing
communication theory with the practical issues faced by marketing professionals in
a variety of companies The book is suitable for both undergraduate and
postgraduate students of marketing communications

Brand Admiration
Market-leading ADVERTISING, PROMOTION, AND OTHER ASPECTS OF INTEGRATED
MARKETING COMMUNICATIONS, 9th Edition discusses all aspects of marketing
communications, from time-honored methods to the newest developments in the
field. Comprehensive treatment of the fundamentals focuses on advertising and
promotion, including planning, branding, media buying, sales, public relations, and
much more. Emerging topics get special attention in this edition, such as the
enormous popularity of social media outlets, online and digital practices, viral
communications, and personal selling, along with all of their effects on traditional
marketing. Revised to make ADVERTISING, PROMOTION, AND OTHER ASPECTS OF
INTEGRATED MARKETING COMMUNICATIONS, 9th Edition the most current I.M.C.
text on the market, chapters address must-know changes to environmental,
regulatory, and ethical issues, as well as Marcom insights, place-based
applications, privacy, global marketing, and of course, memorable advertising
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campaigns. Important Notice: Media content referenced within the product
description or the product text may not be available in the ebook version.

International Law
This concise, reader-friendly, introductory healthcare management text covers a
wide variety of healthcare settings, from hospitals to nursing homes and clinics.
Filled with examples to engage the reader’s imagination, the important issues in
healthcare management, such as ethics, cost management, strategic planning and
marketing, information technology, and human resources, are all thoroughly
covered.

Consumer Behavior
International Law provides a fresh, student-focused approach and European
perspective on the central issues in public international law. Providing ideal
coverage for short foundational courses, this engaging textbook introduces all the
essential topics in a concise and manageable way. Dedicated chapters on
environmental law, economic law, and human rights are included, ensuring that
appropriate coverage is given to the various areas affected by international law.
The core topics are fully explained in plain terms and the principles and key
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terminology outlined in an accessible style. Taking a critical perspective
throughout, Henriksen introduces the areas of debate and builds students'
confidence in understanding the complexities of the international legal system and
its operation across borders. Particular emphasis is placed on the key issues in civil
law jurisdictions, making this text perfectly suited for students based in mainland
Europe. A range of learning features highlight the important areas of debate and
encourage students to engage critically with important disputes. Central issues
boxes introduce each chapter, highlighting the controversies and key principles
explored; chapter summaries provide an overview for students to review their
understanding of a particular topic; discussion questions encourage students to
apply their knowledge to addressing specific problems within the context of the
subject; and carefully selected recommended reading lists guide students' wider
research and enable them to broaden and consolidate their learning. Online
Resources International Law offers a range of freely available materials to support
lecturers and students in their studies. These resources include: - Short podcasts
introducing the core topics covered - Advice on answering the Questions for
Discussion at the end of each chapter - Links to other international law resources

The Comprehension and Miscomprehension of Print
Communication
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BUSINESS LAW: PRINCIPLES AND PRACTICES, 9E has been revised dramatically to
enhance learning! The 9th edition offers a new learning system with clear learning
objectives to guide students. The fresh two-color design engages students with its
contemporary features: Ethics in a Business Setting, You React, and the Self-Check
Quizzes. The case examples are presented in readable segments to be clear,
current, and jargon-free. Co-authored by Arnold J. Goldman, a practicing attorney
and William D. Sigismond, a veteran business law educator, this straightforward
text shows students about the law using fascinating cases and ethical dilemmas.
Hypothetical examples immediately follow discussion of concepts to further
reinforce understanding. The new edition is updated throughout to reflect recent
changes in the law, covering legal rights and responsibilities in both the public and
private sectors. Important Notice: Media content referenced within the product
description or the product text may not be available in the ebook version.

Soft Computing in Management and Business Economics
CONSUMER BEHAVIOR combines a foundation in key concepts from marketing,
psychology, sociology, and anthropology with a highly practical focus on real-world
applications for today's business environment. The new edition of this popular,
pioneering text incorporates the latest cutting-edge research and current business
practices, including extensive coverage of social media influences, increased
consumer power, emerging neuroscience findings, and emotion in consumer
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decision making. In addition, the Sixth Edition includes an increased emphasis on
social responsibility and ethics in marketing. With even more real-world examples
and application exercises, including new opening examples and closing cases in
every chapter, CONSUMER BEHAVIOR provides a thorough, yet engaging and
enjoyable guide to this essential subject, enabling students and professionals alike
to master the skills they need to succeed. Important Notice: Media content
referenced within the product description or the product text may not be available
in the ebook version.

Consumer Behaviour
CONSUMER BEHAVIOR combines a foundation in key concepts from psychology,
sociology, and anthropology with a highly practical focus on real-world applications
for today's business environment. The new edition of this popular, pioneering text
incorporates the latest cutting-edge research and current business practices,
including extensive coverage of emotion in consumer decision making. In addition,
the Fifth Edition includes an increased emphasis on public policy and ethical
issues--both extremely timely topics in today's corporate climate. With even more
real-world examples and application exercises, including new cases at the end of
each chapter, CONSUMER BEHAVIOR provides a thorough, yet engaging and
enjoyable guide to this essential subject, enabling students and professionals alike
to master the skills they need to succeed. Important Notice: Media content
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referenced within the product description or the product text may not be available
in the ebook version.

Diversified Health Occupations (Book Only)
First Published in 1987. Routledge is an imprint of Taylor & Francis, an informa
company.

Brand Meaning Management
This wide-ranging yet focused text provides an informative introduction to
consumer behavior supported by in-depth, scientifically grounded coverage of key
principles and applications. CONSUMER BEHAVIOR, Second Edition, devotes ample
attention to classic consumer behavior topics, including consumer information
processing, consumer decision making, persuasion, social media and the role of
culture and society on consumer behavior. In addition, this innovative text explores
important current topics and trends relevant to modern consumer behavior, such
as international and ethical perspectives, an examination of contemporary media,
and a discussion of online tactics and branding strategies. This versatile text
strikes an ideal balance among theoretical concepts, cutting-edge research
findings, and applied real-world examples that illustrate how successful businesses
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apply consumer behavior to develop better products and services, market them
more effectively, and achieve a sustainable competitive advantage. With its strong
consumer-focused, strategy-oriented approach, CONSUMER BEHAVIOR, Second
Edition, will serve you well in the classroom and help you develop the knowledge
and skills to succeed in the dynamic world of modern business. Important Notice:
Media content referenced within the product description or the product text may
not be available in the ebook version.

Consumer Behavior
This book presents a theoretical approach for enhancing consumer processing and
memory of marketing communication.

Consumer Behavior
Advances in Advertising Research are published by the European Advertising
Academy (EAA). This volume is a compilation of research presented at the 11th
International Conference in Advertising (ICORIA) which was held in Stockholm
(Sweden) in June 2012. The conference gathered 150 leading researchers from 22
countries under the conference theme “The changing roles of advertising”. The
book provides international state-of-the-art research with 30 articles by renowned
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scholars from the worldwide ICORIA network.

Social Marketing in Action
Guide to TCP/IP: IPv6 and IPv4
This textbook provides students with real-world social marketing case studies from
different countries and regions around the world, taking learners from classroom
theory to practice. The primary objective is to clearly portray to students distinct,
identifiable steps that are essential for successful social marketing campaigns.
Core social marketing practices are applied to each case to help students master
social marketing principles and apply them to their own real world social marketing
activities in order to affect positive social change. This textbook first provides the
tools necessary to understand the effective applica- tion of social marketing, and
then offers 24 case studies exemplifying effective social marketing efforts from all
around the world. Specifically, Part I clearly and concisely explains the principles of
social marketing in five chapters: • Upstream vs. downstream social marketing,
SWOT, competition • Fundamentals of social marketing, ethics • Formative and
Evaluative Research • Theories applied in social marketing • A historical
perspective on social marketing Part II features 24 social marketing case studies
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that demonstrate the application of social marketing principles. All 24 cases follow
a consistent structure that includes: • Background • Positioning • SWOT •
Research • Objectives • The 4 P’s • Target audience • Evaluation • Barriers and
benefits • Discussion • Competition This format allows for students and professors
to easily and effectively select individual cases and compare between cases. This
textbook also allows instructors to encourage critical thinking by having students
compare and contrast not only the cases themselves, but the applications used. In
addition, teaching guides with answers to discussion questions, suggestions for
activities inside and outside of the classroom and further readings are available to
assist professors in teaching from this book.

Biology: The Dynamic Science
The book is an accessible and topical introduction to the subject of the consumer
behavior. A broad conceptual model helps students see how all chapter topics tie
together, and real-world examples reinforce each concept and theoretical principle
under review. Chapter-opening cases show the anecdotal application of concepts,
while end-of-chapter questions and answer exercises require students to
investigate consume behavior issues and analyze advertisements and marketing
strategies.The Indian adaptation retains the essential global context of the worldclass management text while adding value through closer-home Indian
equivalents.
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The Psychological Science of Money
A revised edition of a best-selling work on America's consumer culture makes
observations about the retail practices of other cultures, describes the latest trends
in online retail, and makes recommendations for how major companies can
dramatically improve customer service practices. Original.

Taxing Consumption in the Digital Age
Brand Admiration uses deep research on consumer psychology, marketing,
consumer engagement and communication to develop a powerful, integrated
perspective and innovative approach to brand management. Using numerous realworld examples and backed by research from top notch academics, this book
describes how companies can turn a product, service, corporate, person or place
brand into one that customers love, trust and respect; in short, how to make a
brand admired. The result? Greater brand loyalty, stronger brand advocacy, and
higher brand equity. Admired brands grow more revenue in a more efficient way
over a longer period of time and with more opportunities for growth. The real
power of Brand Admiration is that it provides concrete, actionable guidance on how
brand managers can make customers (and employees) admire a brand. Admired
brands don't just do the job; they offer exactly what customers need (enabling
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benefits), in way that's pleasing, fun, interesting, and emotionally involving
(enticing benefits), while making people feel good about themselves (enriching
benefits). Providing these benefits, called 3 Es, is foundational to building ,
strengthening and leveraging brand admiration. In addition, the authors articulate
a common-sense and action based measure of brand equity, and they develop
dashboard metrics to diagnose if there are any 'canaries in the coal mine', and if
so, what to do next. In short, Brand Admiration provides a coherent, cohesive
approach to helping the brand stand the test of time. A well-designed, wellmanaged brand becomes a part of the public consciousness, and ultimately, a part
of the culture. This trajectory is the fruit of decisions made from an integrated
strategic standpoint. This book shows you how to shift the process for your brand,
with practical guidance and an analytical approach.

Encyclopedia of Consumer Culture
The updated 2nd edition of this brief introduction to Psychology, is more accessible
and ideal for short courses. This is a brief, accessible introductory psychology
textbook. The updated 2nd edition of this clear and brief introduction to
Psychology is written by the award-winning lecturer and author Richard Griggs. The
text is written in an engaging style and presents a selection of carefully chosen
core concepts in psychology, providing solid topical coverage without drowning the
student in a sea of details.
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Advances in Advertising Research (Vol. 2)
This volume grew out of research papers presented at the 9th ICORIA
(International Conference on Research in Advertising) which was held at
Universidad Autónoma de Madrid, Spain, on June 24-26, 2010. The conference
involved advertising, communication, and marketing scholars located all over the
world, thereby setting an example of diversity and plurality in our ICORIA
community.

Consumer Behaviour
Consumer Behaviour in Action introduces marketing students to the fundamental
concepts of consumer behaviour in a contemporary context. The text provides a
distinctly balanced approach as it balances theory with practical applications and
research methods for understanding consumers. Practicalexamples and case
studies provide global, regional and local industry examples. Research and insights
from fields such as psychology, sociology and complex systems are included.
Extended cases studies covering topics such as Nike, Cricket Australia, Target, and
McDonalds in overseas markets, drawtogether each part of the book to bring
together the themes discussed and encourage students to encourage a deeper
understanding of the material. The accompanying enriched oBook and
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supplementary digital resources provides superior ready-to-use support for both
students and lecturers.

Cengage Advantage Books: Business Law: Principles and
Practices
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